
“A Revolution in Porcelain”

There is something special about 
breaking bread and sharing sto-
ries around a beautifully set table.  
Perhaps this magic stems from the 
people, the place, or the discus-
sions we partake in, but for some, 
it’s something more.  Jaimie Chew, 
owner and designer of J. Chew 
Porcelain, says her fondest family 
memories embody these facets and 
an additional one that has become 
increasingly important in her life; 
fine china.  To her, the beauty and 
elegance of a finely set table brings 
everything, and everyone, together.  

	 To launch her new line, Chew has partnered with renowned Man-
hattan retailer Michael C. Fina.  A family owned and operated store 
for over 70 years specializing in tabletop fashion, fine jewelry, and 
fine stationary & invitations, Michael C. Fina’s family atmosphere, 
knowledgeable consultants, and intimate showroom are the perfect fit 
for Chew.  “I am so thrilled to be here,” she said, “Michael C. Fina is 
an ideal place for my personal line.”  Chew, who designs and markets 
her own line with the help of trusted advisors, truly relates to Michael 
C. Fina’s premise and mission, and knows a timeless partnership is 
sure to emerge. 

	 Greatly influenced by Chinese ceramics, 19th century tapestry and 
textiles, nature’s colors, and her Malaysian family heritage, Chew sees 
a bit of herself in each piece she designs. Her use of symbols and 
shapes with a rich historical background allows her to tell a cultural 
and personal story, and she invites others to use fine china in a similar 
way.  “My designs speak for themselves,” she said drawing attention 
to her Shangrila line, which uses the Chinese auspicious symbols of 
the carp, toad, lotus flower, and butterfly. Her grandfather, a Chinese 
watercolor painter, was another source of inspiration which motivated 
Chew to leave the fast-paced world of marketing & advertising and 
pursue her love of art.  This connection to family is one prevalent in 
Chew’s work and the within the Michael C. Fina company, the first 
retail shop to carry Chew’s designs. 

	 Chew likes to refer to herself and her line as “a revolution in porce-
lain,” noting her unique designs, style of marketing, and accessibility. 
It is rare to see a designer carting around her merchandise and knock-
ing down the doors of potential clients. “I saw a need for a different 
type of fine porcelain company—a more personalized and revolution-
ary one, one that thinks outside of the box,” said Chew. Her line fits 
a niche in tabletop fashion, incorporating the idea of contrast, such as 
that between Eastern and Western, modern and historic.  Michael C. 
Fina fills a similar niche in providing customers with an array of clas-
sic and contemporary styles that can be mixed and matched to create 
the optimal setting. 
	
	 Chew likens her designs to a piece of artwork, saying “you look at 
it again and see something new…you are always discovering some-
thing different you didn’t see before.”  If you look at her designs once, 
it’s unquestionable that you’ll be looking at them again; this time from 
a seat at your dining room table. 

- By Teegan Conti

For more information on J. Chew Porcelain:
Telephone: (917) 605-2524
E-mail: jchew@jchewporcelain.com
http://www.jchewporcelain.com/


